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tation Dealers Assoc

COMMENTS: Before the joint committee meeting of the
House Agricultural and Transportation Committees.

e Retailers are suffering because motorists don’t have money to spend on drinks,
snacks, health and beauty products and repairs.

s Motorists and retailers are on the same side of the issue (a transfer of wealth to
OPEC, refiners, banks, credit card companies, and entities collecting % taxes
on retail gasoline sales)

e Interesting chart depicting annual and recent quarterly profits of refiners.
Followed by article from Business Week listing U.S. winners and losers. The
winners chart shows 5 of 8 are refiners or banks. When you slot BP into the #2
position and slot RD into the #5 position the results are 7 of 10 top money
makers in the 2" quarter of 2005 were refiners or banks.

e Definitions:
Gouge (N): To charge excessively

Fraud (N): Deceit, trickery, and act of deceiving or misrepresenting
Defraud (V): To deprive by trickery or deception

e There is no competition at the wholesale level. Contractual agreements allow
vertically intergraded refiners to manipulate the retail price.

s Vertically intergraded refiners determine the winners and losers, not the
marketplace.

e HB 4501 & HB 4502 unfairly penalizes the retailer who makes an honest
mistake or is the unwitting victim of someone else’s mistakes (mis-delivered

product).

I respectfully request your consideration of our stance on these issues and
strongly urge you to vote against the adoption of HB 4501 and HB 4502.

Ed Weglarz, President

Service Station Dealers Association of Michigan
(517) 484-4096

eweglarz@voyager.net

Se'wc'nq sar membens sace (929
O11S. Capitol Ave. Lansing, M1 48933 (517) 484-40006 Fax-(517) 4845703
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some other key currencies this year—cre-
ating resistance that could slow both ex-
ports and foreign-earned profits in com-
ing quarters. The dollar “is not going to
be a tailwind but a head wind.” says
Richard Berner, chief U.S. economist for
Morgan Stanley.

In recent quarters, companies have off-
set the rising dollar with aggressive cost-
cutting and by trimming capital spend-
ing. Now, some economists believe that,
flush with cash and with their factories

running close to full tilt, companies will
have to reinvest in new plants and equip-
ment in the second half just to continue
meeting demand. If so, that anticipated
burst of new business spending could be
the best chance companies have at sus-
taining their streak of double-digit gains
in sales. Further top-line growth would
also figure to help extend the healthy run
for corporate profits.

But there will be plenty of pressures, as
well. For example, even as the labor mar-

- Winners and Losers

" Energy and banks keep raking it in, while old-line
" carriers dominate the second quarter's losers

WHO MADE THE MOST , WHO LOST THE MOST

Company Millions of dollafs
1 Exxon Mobil

2 Citigroup

4731 7

3 General Electric 4,647
Bank of America 4,296
Microsoft*** 3,700

6 Chevron 3,684 -

/ 1 Pfizer 3,472
| 8 ConocoPhillips 3131
g Altria Group 2912

10 Johnson & Johnson 2,676

11 Wal-Mart Stores* 2,461

12 Verizon Communications 2,113

13 Intel 2,038

14 Wells Fargo 1910 -~

15 IBM

1,851

$7640 <

Company Millions of dollars

1 UAL -$1,430
Delta Air Lines -382
Charter Communications -355

4 Time Warner -321
5 General Motors -286
6 Calpine -278
7 EliLilly -252
8 Northwest Airlines =217
9 Fairchild Semiconductor Intl.  -205
10 Qwest Communications Intl.  -164
11 Eastman Kodak -146
12 Micron Technology** -128
13 Liberty Media -114
14 Saralee*** -109

15 Mattel -94

Slenrttauacies Datar shriacs e s e e

other
Creasc
The 1
ready
such
profit
Over-y
ing t
years,
have «
the g:
long-t
But
raise ¢
long r
of the
the e
firms
Azarc
Poor’s
tumbl
growt
terest
by ne:
year,

squee’
other
have I
anoth




